JOB DESCRIPTION


	SECTION 1 – IDENTIFYING INFORMATION

	Job Title
	Brand Manager – Soup
	Department
	Marketing

	Function
	Marketing
	Site
	UK

	Date
	February 2025
	Approved by
(manager)
	Marketing Manager (Soups) 

	SECTION 2 – JOB SUMMARY

	
To drive profitable growth and strong brand presence of the branded Soup portfolio in UK – across our 3 leading brands in market New Covent Garden, Yorkshire Provender and Cully & Sully. All brands are on an exciting journey to refresh and drive growth for the category.


	SECTION 3 – KEY ACCOUNTIBILITIES
	% OF TIME

	Strategy Development & Deployment
· Development of annual soup growth plans for UK market including detailed growth levers by category (with support of Marketing Manager).
	15%

	Portfolio & Product Management
· Leadership of portfolio approach, including premium brand architecture and artwork to strengthen distinctive assets.​ Plus defining role of NCG and how we grow.
· Lead and drive change and innovation projects through the business to a set process, with a particular focus on quality and NPD.
· To lead cross-functional team working and influence key parties to deliver the project objectives, including co-mans.
· To identify and align required sub-projects within the programme goals.
· To develop new project standards where appropriate.

	60%

	Innovation Leadership
· Support identification of innovation and trends adding ideas for UK soup category
· Development of the Innovation and renovation pipeline for soup and ownership of projects through the Stage & Gate process/Smartflow.
· Work closely with ABM
	15%

	​Internal & Customer Engagement
· Lead internal and customer engagement and excitement for annual growth plans and execution.
· Build strong relations to drive innovation projects through the business
	10%




	SECTION 4 – EDUCATION & EXPERIENCE

	Education Level (i.e. Degree, Prof. Quals., etc)
	Degree in any at 2:1 or above
Desirable: Degree in Marketing or business
Desirable: CIM qualification(s)

	Years Experience (i.e. Relevant experience, Industry Experience, Management level experience, etc)
	3+ years marketing/brand management
Desirable: A significant proportion of that time spent within FMCG/Grocery/Food

	Key Capabilities and Characteristics (Interpersonal skills, specific competencies, specific skills, etc)
	High degree of change agility and strong learning agility
Dealing with ambiguity
Able to motivate others
Self starter, with the ability to work independently
Good commercial acumen
Excellent communication skills, written and verbal
Passion and drive to succeed
Passion for food/soup

	SECTION 5 – DIMENSIONS & SCOPE

	Budgetary Responsibility:

	Direct/Indirect Budget:

	Indirect marketing spend and trade spend

	Other key dimensions
(.e.g. sales, products, skus, reports, invoices, etc)
Please put description and numbers
	NSV & EBITDA delivery in line with the annual budget
IRR delivery in line with budget (innovation)


	SECTION 6 – CONDITIONS OF ROLE

	State any conditions for role
(e.g. Travel requirements, site specific/multi-site, Physical conditions i.e. Hot/Cold, indoors/Outdoors, hazardous, etc)
	Based in UK
Regular travel to London office & Grimsby factory required 

	SECTION 7 – POSITION IN ORGANISATION

	Peer Positions (list below)
	Team Size (if none put 0)
	2 (Uk Soup Portfolio team)
20 approx. (Total Hain Marketing)

	Brand Manager – Meat Free
	
	

	
	Reports to (Job Title)
	Marketing Manger Soup (Longer Term)

	
	
	

	
	PLEASE ENSURE YOU ATTACH CURRENT ORGANISATION CHART

	
	

	SECTION 8 – SIGNATORIES

	Job Holder Signature
	
	Manager Signature
	Marloes Rots

	Name
	
	Name
	Marloes Rots

	Date
	
	Date
	03.03.2026



