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	Job Information

	System Job Title
	Marketing Executive
	Function
	Marketing

	Working Job Title
	Marketing Executive 
	Sub-Function
	Commercial 

	Job Code
	N/A
	Team
	

	Location Job is Performed
	Office based with ability to work from home and travel office sites across Ireland
	Reports To
	Marketing & NPD Manager



June 2026

Role Purpose:
Hain Celestial Ireland is home to a portfolio of much-loved food brands, including Cully & Sully, Ella's Kitchen, Hartley's and Sun-Pat. As part of a global business with strong local roots, we are passionate about creating delicious, high-quality food and building brands that consumers love.
The Marketing Executive will play a key role in driving brand growth across the Irish market by delivering impactful shopper marketing, communications, content and trade activation. Working closely with internal teams, agencies, brand owners and retail partners, the role is responsible for executing integrated marketing campaigns, creating engaging content, supporting retailer initiatives and ensuring all activity is delivered on time, within budget and with measurable commercial impact.
The successful candidate will combine creativity with strong organisational skills and a data-led approach, helping to strengthen our brands, increase shopper engagement and support the continued growth of Hain Celestial Ireland.

Essential Duties and Responsibilities:

Communications
· Comms, media and campaign development, deployment and evaluation of C&S in Ireland –
assisting in delivering marketing communications campaigns on time and within budget, and 
demonstrating a return on investment.
· Writing clear and inspiring media, comms and design briefs.
· Including always-on social media and campaigns, trade marketing, partnerships, lid 
promotions, website and Brandbank.
· Development of other assets required for Irish market (non-soup) – working with brand 
owner(s), key visuals and campaign line to support.

Market Evaluation & Consumer Understanding
· Regularly monitor and understand market/category/customers, and key consumer/flavour 
trends impacting your brand/category.
· Understand consumer drivers and barriers for the brands and category.
· Assist with product project delivery where needed.

Content Planning & Creation 
· Create engaging, on-brand content across Instagram, TikTok and LinkedIn, supporting both always-on activity and campaign launches.
· Develop and adapt creative assets for the Irish market across digital, social, website and in-store channels.
· Work with internal teams, agencies and brand owners to deliver high-quality content on time and aligned to brand guidelines.
· Monitor content performance and use insights to optimise future creative and channel execution.
Event Management 

· Plan, coordinate and deliver trade marketing activity, retailer events and brand activations across Ireland.
· Manage event logistics including booking venues, suppliers, merchandise and promotional materials, ensuring all activity is delivered on time and within budget.
· Represent the business at trade shows, retailer events and consumer activations, engaging with customers and stakeholders to build brand awareness and relationships.
· Work closely with internal teams, agencies and retail partners to maximise the impact of trade activity and measure performance to inform future campaigns.

Market Planning
· To assist in the formulation of marketing plans that fulfil company strategic growth objectives.
· To clearly understand the brand and the key value levers, and use marketing tools that pull the right levers and drive value sales and profit.
·  Assist in developing measurement criteria for campaigns to be able to prove ROI to the business.
· Able to build key relationships with external partner agencies in order to support them in delivering excellent work.
· 
Shopper Marketing – ‘Get into more baskets’

· Lead shopper marketing for Ireland activation using and adapting central assets created by UK shopper marketing team for all brands Ella's, Cully and Sully, Hartley Sun Pat etc...
· Support on retailer presentation including creation of any assets required.
· Ensuring all communications are legally checked and approved if altered from central creation. 
· Lead retailer events including creation of any merchandise prizes etc.
· Leadership and management of any local trade sponsorship.
· Prioritisation of trade marketing budget, measurement of ROI of activity and management of budget in line with agreed budget and quarterly forecast.


Education and/or Experience:
· Desirable: Degree in Marketing, Business or Digital media.
· Ability to work cross-functionally across internal departments, both remotely and at Hain Celestial’s factories and office locations, as well as work collaboratively with all external and internal contributors.
· Experience and Interest in Digital marketing.
· Experience within the FMCG food industry.
· Must possess excellent communication skills
· Possess strong Excel skills, and good commercial acumen 
· Adaptable to meet business needs.
· Excellent presentation and story-telling skills
· Ability to build successful and credible customer relationships.
· Ability to use market, shopper and retailer data to create strong selling stories and recommendations
· Ability to juggle and prioritise tasks


Scope:
Develop and deliver integrated marketing, shopper marketing and communications plans for the Irish market, working closely with Customer Managers, brand owners and external agencies to ensure alignment with business objectives.
Manage the planning, delivery and evaluation of campaigns, content, trade activations, retailer events and partnerships, ensuring all activity is delivered on time, within budget and with measurable return on investment.
Monitor and manage marketing investment, budgets, invoices and forecasts, ensuring spend is accurately tracked and aligned with agreed financial plans.
Build strong relationships with internal stakeholders, retail partners and external agencies to deliver best-in-class marketing activity that drives shopper engagement and brand growth.

Conditions of Role:
· Travel Requirements: role may require travel to multiple Hain Celestial factories and office sites, and frequent Customer Head Office and Route to Market visits across Ireland. This role may include overnight stays.
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