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HAIN BACKGROUND
Hain is on a mission to build purpose driven brands that make healthier living more attainable by empowering our people, engaging our partners and living our values.  We are proud to operate in 5 core categories (Snacks, Baby/Kids, Beverages, Meal Prep & Personal Care) across 5 core geographies (UK, Ireland, Western Europe, USA & Canada).  Hain is proud to own over 11 No 1 or No 2 brands including:  Hartley’s, Ella’s Kitchen, Linda McCartney*, New Covent Garden, Yorkshire Provender, Cully & Sully, Natumi, Joya, Lima, Sun Pat, Frank Cooper’s, Robertson’s and Clarks.
Having established ourselves as core category leaders, Hain is embarking on an exciting new phase of development, investing in brand building capabilities to accelerate our topline growth.  With ambitious growth targets, we are looking to continually build capabilities within the team.  
Role Title: Paid Media Manager
Direct Reports: None
Purpose of Role: 
Plan, manage, and optimize digital marketing campaigns and always-on paid content for a portfolio of brands within the Hain business. You will be a self-starter who can identify new channels and trends, making data-driven recommendations to maximize reach, impressions, and return on investment (ROI). You will develop a test-and-learn program for each brand, overseeing the planning, buying, and reporting of campaigns to drive performance and engagement.




Key Responsibilities: 
Campaign Planning & Implementation (20%)
· Plan, implement, and manage digital marketing campaigns across social media channels.
· Develop targeted strategies to ensure effective audience reach and engagement.
· Monitor campaign performance and adjust tactics to maximize impact.
Creative & Content Optimization (5%)
· Collaborate with internal teams and agencies to create high-performing ad creatives.
· Ensure advertising materials are optimized for platform-specific best practices.
· Provide insights on ad creative effectiveness and recommend improvements.
Media Buying & Execution (40%)
· Coordinate and manage digital campaign execution directly with platforms such as Meta & TikTok or through media agencies.
· Conduct A/B testing and implement various growth methods to enhance performance.
· Optimise budget allocation to achieve the best possible cost-efficiency and performance outcomes.
Performance Analysis & Reporting (10%)
· Track and measure campaign effectiveness through data analysis and reporting.
· Interpret key performance metrics and provide actionable insights.
· Generate reports that inform stakeholders of campaign results and future strategies.
Cross-Functional Coordination (20%)
· Align digital media strategies with brand objectives and overall marketing plans.
· Work closely with our Communication Teams to ensure consistency in messaging and campaign goals.
· Ensure all digital activities are aligned with overall business priorities.
Trend Identification & Innovation (5%)
· Stay up-to-date with industry trends and emerging media opportunities.
· Identify and recommend new digital channels and tactics to enhance brand reach.
· Develop innovative strategies to keep campaigns fresh and competitive.
Skills & Experience:
· Ideally, 2+ years of experience in digital marketing with a focus on performance marketing, preferably in a B2C environment.
· Strong understanding of digital and social media channels, including Meta Business Manager and Google Ads Manager.
· Experience in project management and the ability to handle multiple campaigns simultaneously.
· Strong conceptual and analytical skills, with a strategic and data-driven mindset.
· Self-motivated with a hands-on mentality and the ability to take initiative.
· Strong team spirit and reliability with excellent communication skills.
Conditions of the Role:   Office Based (Home office London) with the potential to work from home 3 days per week. Travel to our Ella’s Kitchen office will be required occasionally.
Reports To:  Senior Digital Strategy & Content Manager
Peer Positions: Junior Digital Buyer (based in Vienna), Brand Managers, Portfolio Managers
NSV Accountability: Hain International
Expected Growth FY 26-28: In line with HRI strategy
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